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u  How can we persuade consumers to 
migrate from habitual products to 
aquaculture products? 

u  How can we promote new Diversify 
aquaculture products? 
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The State of World Fisheries and Aquaculture, FAO 

(2016) 
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FISH WASTE OR MISUSE OF MARINE 
RESOURCES 

(FAO. 2011. Global food losses and food waste) 

Part of the initial catchings (fish and seafood harvested)  
discarded, lost and wasted in the food supply chain 

25% used for 
fishmeal and 
fish-oil 
production 

(Shepard 2012;  
Worldbank, 2013) 
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FAO (2016) 

 éEU28~25kg/capita 

CONSUMERS EATING MORE SEAFOOD 

GLOBALLY 
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AQUACULTURE WITH POTENTIAL TO FEED THE 
WORLD? 

FAO (2016) 

Aquaculture 
(Hartleb, 2014) 
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Farmed 
fish 

Wild 
fish  
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AQUACULTURE PRODUCTS (IN)VISIBLE? 

[CATEGOR
Y NAME], 
[VALUE]% 
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Y NAME], 
[VALUE]% 
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[VALUE]% 

[CATEGOR
Y NAME], 
[VALUE]% 

[CATEGOR
Y NAME], 
[VALUE]% 

[CATEGOR
Y NAME], 
[VALUE]% 

(Special Eurobarometer 450: EU28, N=24452; year  2017) 
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Do consumers  
recognize  

aquaculture products?  

(Mintel, 2016) 
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EU 
communication 
campaigns’ on 

Aquaculture 
 (EC, 2014; 

N=85) 

 invest in sustainable aquaculture 

 eat more aquaculture products 

 aquaculture is negative 

 beware of unsustainable aquaculture 
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LIKELY TO IGNORE OUR PRODUCT TOO…IF IT 
DOESN’T… 

How can  
Diversify products  
make a difference  

and persuade consumers? 

FAST AND TASTY 
FARMED FISH! A LEAP 
FORWARD IN PRICES YOU 
CAN’T IGNORE!   

FAST blah blah  
blah blah blah blah 
FORWARD  blah blah blah 
blah IGNORE!   

Adapted from 

Feel familiar 
(Gigerenzer & Gaissmaier, 2011) 

Feel true 
(Oppenheimer, 2005) 

Feel good 
(Stepper & Strack ,1993)  

Feel effortless 
(Gigerenzer & Goldstein, 1996) 

 

Stand out  
in a crowd 

and 
… 

(Kahneman, 2003) 

Provide if…then plan 
(Gollwitzer, 1999) 
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(Banovic et al., 2018b; D29.7; D29.8, AU) 
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Bold eller Regular EXPERIMENTAL DESIGN & STIMULI 

(Banovic et al., 2018b; D29.7; D29.8, AU) 

u  Between-subjects design; N = 1565 (France, Germany, Italy, Spain, UK) 

Low processed 

High 

processed 

Medium 

processed 

1 (promotion - sustainability) 3 (product processing) 3 (goal message) x x 
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(Banovic et al., 2018b; D29.7; D29.8, AU) 
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PERSUADING THE CONSUMER… 
ATTITUDE TOWARDS DIVERSIFY PRODUCTS 

(Banovic et al., 2018b; D29.7; D29.8, AU) 
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PERSUADING THE CONSUMER… 
PURCHASE LIKELIHOOD OF DIVERSIFY PRODUCTS 

(Banovic et al., 2018b; D29.7; D29.8, AU) 
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PERSUADING THE CONSUMER… 
EXPERIENCED EMOTIONS WHILE READING THE 
MESSAGE 

(Banovic et al., 2018b; D29.7; D29.8, AU) 

traceabilit
y 
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PERSUADING THE CONSUMER… 
ATTITUDE… 

(Banovic et al., 2018b; D29.7; D29.8, AU) 

Table 1. Regression results for the product attitude per experimental condition. 

 
 
 
 
Dependent 
variable 

Standardized coefficients    

 
Attitude  
Diversify 

promotion 
message  

Goal message 
persuasiveness 

Positive 
emotions 

Negative 
emotions  

R2 F Sig. 

Attitude…        
Fresh fish steak 
x traceability 0.210** 0.540** 0.177** -0.163** 0.721 97.146 0.000 

Smoked fillet x 
traceability 0.158** 0.602** 0.162** -0.117** 0.696 98.714 0.000 

Fish burger x 
traceability 0.008ns 0.715** 0.173** -0.053ns 0.705 85.979 0.000 

Fresh fish steak 
x health 0.110ns 0.656** 0.128** -0.118** 0.710 93.981 0.000 

Smoked fillet x 
health 0.168** 0.716** 0.031 ns -0.056ns 0.734 111.866 0.000 

Fish burger x 
health 0.038ns 0.729** 0.173** -0.045ns 0.766 127.015 0.000 

Fresh fish steak 
x taste 0.083ns 0.622** 0.244** -0.138** 0.780 128.788 0.000 

Smoked fillet x 
taste 0.093ns 0.662** 0.159** -0.098** 0.713 101.443 0.000 

Fish burger x  
taste 0.042ns 0.809** 0.101ns -0.023 ns 0.847 209.805 0.000 

**Significant at 0.05. 
ns not significant. 
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u  There is a clear need for Diversify to promote its new products and 
persuade/engage consumers that they can constitute an excellent source 
of sustainable and quality food 

u  Intensification of aquaculture bought forward legitimate doubts and 
mixed messages, thus Diversify new aquaculture products … 
u  should be promoted using specific messages and not the generic 

ones, that cannot stand competition and defend against bad word of 
mouth 

u  should promote unique production process by increasing their 
visibility as traceable, healthy but also tasty alternatives for modern 
(protein) diets and responsible consumption 

Aquaculture is on the stage in life when is 
already too mature and diverse to have a 
general approach to all its products 
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Technologies and promotion to use not only 
fillets but also other parts of fish 
§  Learn from ocean’s hot dog – fish stick, Josephson 

(2008) 
§  Decrease the fish waste at production/processing 

and consumer level…not only as fishmeal, fish oil… 
but new consumer products and other…biofuel? 

§  Processed – low cost - stable fish by products could 
boost Diversify/decrease fish waste… 
u  if accepted from…                                                                   

organoleptic and cultural point of view 

 

Scientific American, March 1956, Magazine ad 
showing the quick-freezing seafood of the future 
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