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WORKSHOP AGENDA

10:00 Presentation of the project DIVERSIFY.
Rocio Robles, Dissemination leader. Technical Director, CTAQUA. Spain.

10:20 The German fish market in figures: Update on valuable data.
Matthias Keller, Managing Director of BVFi, Germany.

10:40 German markets: consumer attitude to new fish products.
Jurgen Pauly, Category Manager Fresh, Globus SB-Warenhaus, Germany.

11:00 Coftee break

11:30 Aquaculture products for the long run: Consumer-driven product
idea development from Diversify. Marija Banovic, MAPP Centre,
Department of Management, Aarhus University, Denmark.

11: 50 Traceability, labelling and certification of fish products. Javier
Ojeda, APROMAR, Spain.

12: 10 Cross-cultural consumer perception of new fish products. Luis
Guerrero. IRTA. Monells. Spain.

12:30 Debate: Consumer attitude to diversification in aguaculture fish
products: trust of consumers in aquaculture products, sustainability and
health-related behaviour.

Moderator: Marija Banovic (AU)
Panel: Matthias Keller (BVFi): Jiirgen Pauly ( Globus): Birgit Schmidt-

Puckhaber, (Fachzentrum Landwirtschaft): Javier Ojeda ( Apromar): Luis
Guerrero (IRTA): Machiel Reinders (WUR).
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Qj Seafood consumption in the world/EU =

ssssssssssssss

*x X

Rl U 50% of seafood worldwide from Aquaculture

* 5 %

U 10% of seafood in the EU from Aquaculture
U 65% of seafood in the EU imported

Strong interest from the

European Commission to increase
EU aquaculture production via
DIVERSIFICATION

PRODUCCION (milones de t.)
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tj Problems with Mediterranean species B -

* X %

I U Consumers prefer fillets, steaks, ready-

* 4 *

to-cook

U Small, plate size (difficult to prepare,

bones)

U Larger fish more expensive to grow (3 )

""" "'Fishery and
aquaculture
products

@

42 %
Product’s appearance Origin of the product

24 % 21 % 15 %

Environmental, social
or ethical impact

Brand or quality label Easy and
quick to prepare
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Atlantic halibut

wreckfish



gt4 Partnership of DIVERSIFY s

37 partners: , W
Spain, France, Italy, Greece, r ; :
Israel, Belgium, Denmark, F >
Netherlands, Norway, UK, - oo . %o &
Germany and Hungary y -

88
20 Research/Universities
9 Small Medium Enterprises
2 Large companies
5 Professional associations
1 NGO
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